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Did you know?
There are over 330 million monthly active users 
on Twitter, with users tweeting in more than 40 
languages.

Twitter: Best Practice Guide

Creating your @ handle 

Make sure your handle / Twitter profile name is self-explanatory and easily understood by potential delegates.

# - Hashtags 

Hashtags are used to create and keep track of a conversation online. 

By creating a hashtag for your conference, delegates and speakers can start discussions about the event with 
one another online.  As many people follow conversations using hashtags, this will help to raise the profile of your 
conference even if those participating in or reading the conversations are not directly following your account.   

Tweets which are posted without a hashtag are much less likely to be seen by anyone who isn’t following your account.  
For example, HESPA (Higher Education Strategic Planners Association) created a hashtag for its 2018 conference: 
#hespa18  

Below are some examples of tweets posted by conference organisers and delegates:

 @ HANDLES and # HASHTAGS
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Did you know?
Our toolkit has a range of twitter cards, images 
and videos to enhance your tweets.
www.glasgowconventionbureau.com

The Heart Symbol 

Clicking the heart symbol at the bottom of a tweet is how you acknowledge a post you “like” or agree with.  
The heart will then turn pink and the user will receive a notification saying that you have liked their post.  This will en-
courage them to either follow or engage with your profile too.
All posts you have liked will appear under the Likes list at the top of your profile.

Retweeting a post 

Retweeting a post allows you to share a comment made by another user on your own timeline.  
To do this, you click the symbol with the double arrows.   This will turn green and the post will appear on your timeline. 
You can also choose to add your own comment above the post you are retweeting. 

ENGAGE WITH YOUR TARGET AUDIENCE
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Did you know?
Our Next Stop Glasgow video is an eye-catching 
way to introduce the conference destination.
www.glasgowconventionbureau.com

Keep it short

Tweets work best when they’re short, personable and to the point.  Twitter has a character limit of 280, so keep it brief 
and don’t forget to leave space for any relevant hashtags.

Add visuals

Adding multimedia content will make your tweet eye-catching and more interesting to other users, increasing the 
likelihood of your content being shared by others:

• Posts with images get three times more engagement than those without
• Posts with GIFs are twice as likely to be retweeted than tweets with images
• Posts with videos are six times more likely to be retweeted than tweets with images 

The Glasgow Convention Bureau team has created a number of Twitter info-cards, GIFs, videos and images of the city 
which you can use to complement your posts about your Glasgow conference. 
You can find these here: https://glasgowconventionbureau.com/plan-your-meeting/meeting-planners-toolkit/

Highlight an important tweet

If you have an important tweet you want to make sure users see when they first click on your profile, you can “pin it” to 
the top of your feed.   

To do this, click the downward arrow at the top of your tweet and click “Pin to your profile page.”   All other posts you 
share or retweet will appear beneath this. 

You can undo this anytime you like by clicking “unpin from profile page”. 

HOW TO CREATE TWEETS OTHERS WANT TO SHARE
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Did you know?
Your client services manager can help with city 
information for your tweets.
www.glasgowconventionbureau.com

Encourage delegates to follow you

Display your Twitter handle and hashtag on all your marketing communications channels:
• Website header and footer 
• Email signature
• Printed marketing collateral 
• Pop-up stands 
• Business cards 
• Email templates 

Join the conversation

Encourage and join conversations online 
• Tweet during relevant industry events using conference hashtags 
• Ask the speakers at your events to tag your handle in their tweets
• Follow influential people in your industry and engage with their posts where relevant 

You should plan your tweets in line with the other communications channels you use to promote your event, always 
using your conference hashtag in any relevant post. 

Suggestions:
• Announcement of the conference and first use of your new conference hashtag 
• Information on the host city to pique the interest of potential delegates 
• New speaker announcements 
• Early bird tickets go on sale 
• End of early bird sale 
• Countdown to the conference 
• Logistical information delegates may require when planning their trip 
• Welcome to delegates 
• Highlights of talks & events taking place at the conference 
• Ask questions to delegates 

Don’t forget to engage with those using the hashtag and sharing your content! Retweet, like and follow speakers and 
(potential) delegates.

Example tweets: 

Our 2020 conference will take place in Glasgow!  Find out more about our speakers & the programme on our website: 
[insert link to site] #ConferenceName2020 [insert picture of Glasgow]

Only one week left to buy your early bird tickets for #ConferenceName2020.  Speakers include Prof Smith from @
UofGlasgow & Prof Jones from @UniStrathclyde.  More info here: [insert link to website and pictures of professors]

BUILD A RELEVANT FOLLOWING

PLAN YOUR TWEETS
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Did you know?
Twitter has a ‘Get Started’ guide for new users:
https://help.twitter.com/en/twitter-guide

EXAMPLES


