
Your Hybrid Conference: 

How to use social media to promote 
your meeting

Incorporating social media into your conference marketing is a 
great way to recruit attendees speakers and sponsors, keep your 
followers updated with the latest news and create a community 
of like-minded delegates.  Regardless of which social media 
channel you use, your profile should contain the name and date 
of your event, location, website and event hashtag.  Make sure 
you’re consistent across all channels and use your # everywhere 
to build anticipation!

TWITTER
Twitter is the most popular and effective 
communications platform for conferences.  
Here, you can connect with your target 
audience, share useful content and widen 
your reach by tagging your posts with 
popular industry hashtags:

• Set up a profile and hashtag for your meeting 
(first make sure it’s not already in use)

• Use the hashtag as a filtering tool to check 
engagement about your event, and to collect 
content from delegates and partners 

• Encourage people to use your hashtag when 
sharing images, videos and posts about the 
conference

• Gamification - consider creating a competition 
for delegates, e.g. ‘share the best photo from 
conference’

• Consider creating a specific 
hashtag for assisting delegates, e.g. 
#youreventnameHELP so that you can 
monitor and respond to queries in real time

• Make sure your text can be shared and 
retweeted easily

• Your organising team may benefit from using 
tools such as GroupTweet (which allows 
different users to use the same Twitter 
account) and ClicktoTweet (which helps you 
track the sharing of your tweet)

LINKEDIN
A designated platform for professionals, 
linkedin is ideal for making relevant 
connections for your event:

• Set up a profile for your event, and add 
appropriate connections

• Join LinkedIn Groups related to your 
event topics, and share valuable 
information in these groups (although try 
to avoid a ‘sales pitch’)

FACEBOOK
It’s helpful to set up a Facebook event or page 
for your conference where you can post regular 
updates, a link to registration, and invite your 
industry friends to like/share the page.

• Encourage attendees to chat and share 
opinions before the event – however, do 
remember to moderate posts

• Engaging content can include – quizzes, 
polls, games, speaker profiles, downloads, 
abstracts and previews of presentations

• Share valuable content, photos and videos 
after the event, and ask attendees to tag 
themselves (don’t tag people without their 
permission)

• Facebook advertising is inexpensive and 
allows you to target specific demographic 
groups, so worth considering if you have 
marketing budget

• Why not create a facebook profile frame 
with your event hashtag, and encourage 
delegates to use it?
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INSTAGRAM
• Set up a business profile for your 

conference or organisation (this allows 
you to display your contact details) and 
follow your target audience

• Your profile is a landing page, so be sure 
to make a good first impression

• Instagram Insights allow you to learn 
more about your followers

• Instagram is most popular for sharing 
photography - consider posting behind 
the scenes style photos and videos from 
your conference, or share some eye-
catching pictures of your host city?

• Each post should have a short 
description with your event hashtag and 
any other relevant hashtags to maximise 
its reach

VIDEO CONTENT
• Whilst pictures can be more engaging on 

social media than words, videos can be 
even better

• Before your conference, create 
and share short promotional videos 
describing the benefits of the event, 
and explain how delegates can get 
involved.  Consider including previews 
of some of the speakers’ presentations 
or showcasing sponsors’ products to 
encourage registrations

• During the conference, be sure to live 
stream sessions, share interviews with 
speakers and industry experts, capture 
exhibitor highlights, ‘backstage moments’, 
and gather delegate testimonials

• Post conference, create and share 
a ‘highlights’ reel showing the best 
moments from the event, remembering 
to capture content from your virtual 
delegates as well as in-person.  YouTube 
and Vimeo are great channels for storing 
and archiving video content, that can be 
embedded onto your website

• You can live stream on many different 
platforms nowadays, such as Facebook 
Live, Instagram, YouTube or Periscope 
- don’t forget to include your event 
hashtag!

• Remember - there are lots of ways 
to capture video content - from 
a professional AV company to a 
smartphone, so choose what works best 
for your budget.

PHOTOGRAPHY
• Professional photos from your in-person 

conference can be shared with remote 
participants to create interest and 
encourage them to attend in person next 
time

• Why not create a ‘selfie station’ to 
capture informal photos?

• Ask your virtual delegates to share their 
pictures too - these can be shown on 
stage giving them visibility at a hybrid 
event

• Creating a gallery in Flickr which can be 
embedded into your conference website 
allows delegates to download high 
resolution images from the event

INVOLVE YOUR CONFERENCE 
DESTINATION
• Make sure you share content 

from your conference host city 
- it’s a great way to make virtual 
delegates feel part of your event.  

• Glasgow Convention Bureau 
offers helpful resources such as 
images, fun facts about Glasgow, 
and suggested social media posts 
to help you engage with all your 
delegates.


